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• Rx Prevention – Phase 4 
• Overdose Prevention 
• Treatment and Recovery 

• Journey Recovery Project 
• MAT/My Path 
• Substance Use Helpline 

• Marijuana 
• Youth Prevention 
• Adult Use (Harm Reduction) 

• Problem Gambling  
• Vaping 

• Youth 
• Parent 

 
 
 
 
 

2019 Campaigns 

• WIC Recruitment 
• Safe Sleep 
• Healthy Relationships 

(Teens) 
• Hypertension  
• Prostate Cancer 
• Stroke 
• Care that Fits You 
• Mosquito and Tick 

Prevention 
• Organ Donor 
• Preparedness Month 
 

 



• Revising/Expanding existing campaigns 
• Spanish language adaptation of My Path My 

Recovery 
• State without Stigma 
• Stop Addiction Before It Starts 
• Vaping Awareness 
• Mosquito-borne Illness 

• Reducing Stigma Behavioral Health Issues 

• Access to Comprehensive Reproductive Health 
Services 

 

Currently in Development 



• Determine goal and target audience(s) based on data and 

emerging trends 

• Conduct formative research 

• Develop creative approach and potential concepts  

• Test, revise, and test again 

– Considerations: geographic, ethnicity, income, age etc. 

• Secure all necessary approvals  

• Launch, monitor, and optimize performance 

Development Process 
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Opioid Recovery –Initial Concepts 



Final Concept 



Youth Vaping- Initial Concepts 



Youth Vaping- Final Concept 



Cultural Adaptations 



Adaptations 



Narcan- Phase 1 & 2 



Narcan 



– Social and Digital Media 
• Facebook/Insta/Snap 

• YouTube 

• Google 

• Targeted websites 

– Streaming services 
• Video (Hulu) 

• Radio (Spotify) 

– TV 
• Broadcast 

• Cable 

• OnDemand 

– Radio 

– Out of Home 
• Transit (buses, trains, 

stations, shelters) 

• Billboards 

• Convenience Stores 

• Check cashing 

• Trash cans 

– DOT Billboards 

– Clearinghouse  

– Material distribution to 
targeted partners  

 

Dissemination 

Varies based on target audience and budget  



• Changing landscape allows for detailed 
metrics 

– Number of impressions 

– Engagement with social media  

– Number of click throughs 

– Traffic flow through website 

– Time spend on webpage 

– All DPH campaigns consistently perform at or 
above industry standards 

 

Measuring Success 



 

Questions? 


